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O N the auspicious occasion of 
the French National Day, I 
would like to convey my heart-

iest felicitations to the government 
and the people of France.

As my three-year assignment as 
the Ambassador of Pakistan to 
France comes to a close, I look back 
with a sense of satisfaction and a bit 
of nostalgia too. It has been an hon-
our and privilege for me to represent 
Pakistan in France, a major Euro-
pean power, a permanent member of 
the United Nations Security Council, 
a standard-bearer for multilateral-
ism and collective action against 
global challenges like climate 
change, and a leader in soft power, 
enchanting the world with its fashion 
and gastronomy.

Pakistan and France have enjoyed 
historic and friendly ties. The diplo-
matic relations, established soon after 
the independence of Pakistan in 1947, 
have steadily grown over the years. 

Today, the two countries have built 
strong bonds in trade, economic, 
defence, education, and cultural 
fi elds, with immense potential for fur-
ther progress in the years ahead.

During my stay in Paris, I along with 
my team have strived to further stren-
gthen the existing bilateral ties, with a

H.E. Moin-ul-Haque
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B ONNE Fête Nationale 
I am privileged and hon-

oured to greet the government 
and people of France on the 230th 
National Day celebrations. This day 
will stay in history as the turning point 
in the French Revolution and will 
always be remembered for the cele-
bration of unity of the French people.

The relationship between Martin 
Dow and France is truly unique as we 
are the fi rst Pakistani investor who 
has acquired two manufacturing 
facilities which are operating in the 
pharmaceutical and the nutraceuti-
cal sectors. 

It gives me immense pleasure to 
share our latest success in Gien 
France where earlier this year we 
inaugurated our Soft Gel plant at 
Martin Dow Healthcare. This occa-
sion was graced by His Excellency the 
Ambassador of Pakistan in France 

Mr. Moin-ul-Haque and Mayor of 
Gien Mr. Christian Bouleau. Our busi-
ness interests will go a long way in 
further cementing the ties between 
France and Pakistan.

I would like to congratulate Pres-
ident Emmanuel Macron and the 
French people on this auspicious 
occasion and wish greater success for 
the future. 

I T gives me immense pleasure to 
celebrate Bastille Day and would 
like to congratulate our French 

friends, colleagues and business asso-
ciates on this auspicious day. 

Bureau Veritas is a world leader in 
laboratory testing, inspection and 
certifi cation services. Created in 
1828, the group has around 76,000 
employees located in more than 1400 
offi ces and laboratories around the 
globe.

Bureau Veritas Pakistan has been 
operating in the country since 1999. 
This year, we are celebrating our 20 
years of operations in Pakistan. 
During the last two decades, company 
has witnessed phenomenal growth in 
Testing, Inspection and Certifi cation 
business in the country. 

Today, with over 350 highly skilled 
technical staff, six testing labs, eight 
business lines and 12 offi ces across 

the country, Bureau Veritas Pakistan 
is recognised market leader in 
Testing, Inspection and Certifi cation 
Services to almost every business 
sector.  

Our solutions and services help our 
clients reduce risk, improve their per-
formance and meet the challenges of 
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S
IND Medical Stores was established in 1958 
with its initial venture as a manufacturing con-
cern – Stan dard Laboratories – further expan-
sion of production facilities saw the manufac-
turing for Rona Laboratories SA., later enter-

ing into importing medical products at the same time from 
Brovon Laboratories and B. Siegfried. Successful manufac-
turing and distribution experience led to further expansion 
of the organisation. Today, SMS is Pakistan’s leading mar-
keting, distribution and healthcare service company with 
pan Pakistan offi ces. 

SMS has always kept special interest in imports of 
French products; the reasons are very obvious i.e. quality of 
pro d ucts and suitable relationship betw een Pakistan and 
France for trade. 

In this regard, SMS has launched and developed market 
for many French products including biological vaccines, 
homoeopathic medicines and diagnostics kits, reagents 
and instruments in last few decades. Currently SMS repre-
sents many leading French companies exclusively for 

Pakistan including, BioRad Labora tories, Melet Schlo-
esing Laboratories, Interscienceand Nutriset, which are 
undoubtedly among the leaders in their fi elds. SMS dedica-
tion towards French products is also refl ected in its consec-
utive winning of Annual Awards from Pakistan France 
Business Alliance. 

SMS acts as an interface between the high tech innova-
tive product development companies and the marketplace. 
It has an enviable reputation for building excellent brands 
and securing their distribution for the healthcare market of 
Pakistan. SMS has the proven capability of further raising 
the profi le of the brands with the end users through its pro-
fessional approach and marketing expertise.

The management of the company includes highly experi-
enced, qualifi ed professionals with an average of 20 years’ 
leadership experience in the healthcare industry and come 
from various backgrounds of Life Sciences. SMS works with 
all segments of healthcare distribution including prescrip-
tion drugs, o-t-c medication, biological, vaccines, diagnos-
tics, biotechnology, immunology, surgical products, veteri-
nary sciences, homeopathy and natural medicaments. 

Biological Division of SMS is the leading supplier of live 
saving vaccines and biological products in Pakistan. The 
Diagnostic Division of SMS has installed more than 1500 
diagnostic equipment in all major hospital and private lab-
oratories all over Pakistan. A professionally trained engi-
neering team takes care of after-sales services. 

Company’s Industrial Division works with country’s vast 
industrial segment from pharmaceutical, biotechnology, 
food & agriculture, poultry & dairy, chemicals and poly-
mers, by providing them solutions in respect of healthcare, 
infection control, research and development, environment 
protection and sustainability of critical resources, such as 
potable water. 

SMS customers include general and acute care-hospitals 
in both public and private sectors, retail pharmacies, pri-

mary care physicians, wholesale distributors and 
long term care providers. From the industrial side; 
pharmaceutical, food and agriculture industry and 
the growing research and development industry of 
the country.

A cold storage capacity, validated by Ministry of 
Health Pakistan, enables SMS to maintain large 
inventories of life saving vaccines, diagnostic kits and 
reagents. A fl eet of refrigerated trucks, which are 
capable of maintaining temperature even up to -20ºC, 
help us maintain the cold chain during transits.

SMS represents more than 25 world class suppli-
ers of healthcare products from all over the world. 
We lead the market by introducing new innovative 
technologies and our continuous growth and leader-
ship among Pakistani healthcare marketing and 
distribution sector is strong evidence of our fi rm 
commitment towards improvement of healthcare 
situation in our country. 
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Sind Medical Stores: our services, 
your solutions

L to R: Ms. Tasmia Billoo, Guest, H.E. Mr. Marc BARÉTY, 
Ms. Sonia BARBRY, Ms. Lauriane HOUBIN & 
Ms. Naureen Khalid.

Dr. Tasmia Billoo Dr. Kishwar Billoo

S
CHNEIDER Elect-
ric with over 30 bil-
lion dollars in reve-
nue is a global 
leader in energy 

management and automation, 
providing integrated solutions 
across various market seg-
ments. Our profi ciency includes 
but is not limited to energy and 
infrastructure, industrial pro-
cesses, building automation, 
data centers/networks, and resi-
dential applications. Schneider 
Electric is effi ciency-driven 
and is committed to deliver 
secure and reliable energy.

A state-of-the-art solutions 
provider: Schneider Electric 
offers solutions that guarantee to save 30-70 % 
energy cost and manage energy challenges world-
wide. Our strongest foundation is “EcoStruxure” 
which combines IT and OT to experience the best 
outcome of Internet of Things (IoT). 

Today, in Pakistan, our objective is to share 
our expertise in energy management and opti-
mise our contribution to the development of the 
country. As a pioneer in the new environmental 
economy, Schneider Electric proves that busi-
ness, environmental, and social interests all 
converge by combining Energy, Automation 
and Software technology into one integrated 
architecture – EcoStruxure. 

In 2016, we launched our unique innovation 
position: EcoStruxure -- Innovation at Every Level! 
Powering the digital economy

The disruptive technologies of the Digital 
Economy are challenging companies to think 
and act differently. At Schneider Electric, we 
believe Life Is On when life is powered and dig-
ital, that’s why we are leading the digital trans-
formation of energy management and automa-
tion. We help businesses and individuals unlock 
new opportunities and make the most of this 
digital revolution.
Power distribution redefi ned

For today’s Digital Economy, traditional power 
distribution systems need to evolve. EcoStruxure 
Power, Schneider’s IoT-ready Power Distribution 
architecture and platform, enables our partners 
to connect across an open, digital ecosystem 
throughout all phases of each project for 
improved CAPEX and OPEX effi ciency.
Digital grid unleashed

Decentralised and decarbonised energies 
are on the rise. Combine these with digitisation 
and the IoT, and you have all the ingredients for 
revolutionary change. Electricity producers, 

providers, and consumers are 
all affected – especially as the 
traditional borders between 
them blur. Schneider Electric’s 
EcoStruxure Grid gives power 
network players the ability to 
thrive in the face of disruption. 
It’s our powerful IoT-enabled 
platform that makes digital 
transformation happen.
Intuitive industries – digitised!

The latest wave of digitisation 
is bringing new business oppor-
tunities. Improved visibility is 
changing machine, asset, and 
process performance. Taking 
advantage of the full capabilities 
of the IoT is key to succeeding in 
the Digital Economy.

Buildings — as easy as ABC
A new breed of living buildings is appearing. 

These buildings — that can think, sense, and 
adapt — will be the cornerstone of modern, sus-
tainable cities. EcoStruxure for buildings is mak-
ing this transformation possible by enabling sus-
tainable design and Active Energy Management.
Data centres – in the cloud & at the edge

Businesses are undergoing a digital transfor-
mation to get ahead in the Digital Economy. 
EcoStruxure IT is helping them tackle complex 
IT and data centre environments with cloud 
-based management systems, big data analytics, 
mobile insights, and optimised operation.
Active energy management

The global energy landscape is undergoing 
profound disruption. Companies need to be more 
effi cient and competitive, but at the same time 
they are required to reduce energy consumption 
and CO2 emissions. Active Energy Management 
is the key enabler to solving this paradox.
EcoStruxure machine

Machine builders and OEMs need innovative 
ways to design, build and maintain more effi -
cient, cost-effective equipment, faster. With 
EcoStruxure Machine, they can easily deliver 
smart, connected machines and revolutionise 
their business opportunities. 
EcoStruxure building

To meet the needs of the growing population, 
buildings of the Digital Economy era must 
become more sustainable and more effi cient. 
EcoStruxure building, our collaborative smart 
building IoT platform, provides solutions for 
more productive building management and 
more comfortable space.
EcoStruxure power

In the Digital Economy, the way electricity is 
generated, distributed, and consumed is chang-

ing rapidly. EcoStruxure Power digitises and 
simplifi es the electrical distribution system and 
aids decision-making. It helps facility owners 
and operators protect people and assets, opti-
mise business performance, and maximise 
operational effi ciency, while making it easier to 
achieve regulatory compliance.
EcoStruxure for utilities

Digital disruption is affecting electric distri-
bution utilities more than other energy players. 
In the face of change, utilities need to drive rev-
enue generation, secure optimal service levels, 
and reduce costs. To help utilities achieve these 
goals, EcoStruxure Grid unlocks powerful digi-
tal advancements in grid effi ciency and 
demand-side management. 
EcoStruxure for food & beverage

Food & beverage producers are challenged to 
make better products with fewer resources 
while staying profi table. EcoStruxure for Food 
& Beverage enables smart manufacturing at 
every step of the value chain –from farm to fork.
EcoStruxure for healthcare

As our world becomes more connected, 
advanced technology is extending beyond 
patient care and into the hospital infrastruc-
ture. EcoStruxure for healthcare leverages the 
IoT for improved operational effi ciency, patient 
satisfaction, and safety.
EcoStruxure for real estate

The real estate industry is transforming to 
offer an enhanced living experience while aim-
ing to improve building sustainability and 
deliver high asset valuation. EcoStruxure for 
real estate helps our clients build, retrofi t, and 
operate high-value buildings and campuses, 
and achieve measurable sustainability results 
while improving employee productivity, satis-
faction, and well-being.
EcoStruxure plant

Driving effi cient operations has never been a 
more demanding task. EcoStruxure Plant makes 
the job easier. Enabling smart control and 
empowering the workforce, it helps optimise the 
performance of operators, as well as industrial 
assets while measurably improving operational 
profi tability, both safely and sustainably.

Schneider Electric with a fully trained & 
equipped service team has been present in 
Pakistan for over 20 years during which time we 
have been recognised for our value-addition to 
projects in diverse industries such as textile, oil 
& gas, food & beverage, steel, electric utilities, 
healthcare, hotels, automotive, buildings/resi-
dential, education & banking and more. Over 
300 staff, strategically located across the coun-
try are core to our constant innovation and have 
a strong understanding of the local market. 

An overview of Schneider Electric

Mohkam Sheikh
Country President, 

Pakistan
Schneider Electric
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T
OTAL Parco Pa k istan Lim ited (TPPL) 
is a 50:50 joint venture between Total 
Marketing & Services S.A and Pak 
Arab Refi nery Limited (PARCO) 
incorporated in 2001. Our core strength 

lies in the strategic partnership of Total with PARCO, 
an exemplary mo del of public-private par t  n  ership, 
which highlights the Total Group’s commitment to 
Pakistan. With a workforce of 400+ direct and 400 
indirect employees dedicated to providing customer 
centric solutions, we facilitate customers through 
820+ retail outlets, serviced via 11 stock points and 
an OGRA compliant fl eet.

The Total Group, based in France, is the world’s 
fourth largest international oil and gas company, and 

a global leader in low-carbon energy. Operating in 
more than 130 countries, the Total Group undertakes 
industrial and commercial activities in the petro-
leum, gas, electricity, renewable energy and chemi-
cal sectors. Its business principles go hand-in-hand 
with the ambition for continued growth for the bene-
fi t of all stakeholders, contributing at the same time 
to the economic and social development of countries 
where it is present. Total Group’s 100,000 employees 
are committed to better energy that is safer, more 
affordable, cleaner and accessible to as many people 
as possible.

The Total Group’s este emed local partner, PARCO, 
is Pakistan’s most modern refi ning complex, constitut-
ing 25 per cent of refi ning capacity in Pakistan. It is a 

joint venture between Gov e rnment of Pakistan (60 
per cent) and Emirate of Abu Dhabi (40 per cent), with 
associated business activities in pipelines and market-
ing whilst providing energy with responsibility.

Total PARCO Pakistan, the largest international 
oil marketing company in Paki stan and the largest 
affi liate of the Total Group in the Asia-Pacifi c region, 
is recognised as the market leader in product quality, 
customer service, safety and environmental protec-
tion. Amidst our world-class petroleum products is 
the technologically-advanced TOTAL EXC E  LLIUM 
HOBC, which ensures a smooth and reliable drive, 
while protecting the engine and the environment. 
Our top-quality lubricants brands include the TOTAL 
QUARTZ engine oil range for passenger cars, the 

TOTAL HI-PERF range as the motorcycle oil product 
line, and the premium diesel engine oil range, 
TOTAL RUBIA. Our comprehensive range of indus-
trial lubricants, greases and specialised products 
cater to varied industries in Paki stan. We also offer 
quality products at our Bonjour shops and superb car 
wash facilities across our retail outlets.

Total PARCO Pakistan has invested USD 250 
Million in the last fi ve years, expanding its opera-
tions with the acquisition of Chevron’s fuels business 
in Pakistan. It is currently investing signifi cantly in 
storage terminals, retail network development and 
other high-level projects of national interest – includ-
ing Solar Energy. There are currently six owned and 
three joint-venture terminals of Total PARCO 

Pakistan, along with a state-of-the-art blending plant 
for lubricants.

Well-known as a responsible corporation, Total PA -
RCO Pakistan adheres to a fi rm commitment to 
social investment by supporting pro g rammes for 
safety and transportation, education, culture and 
heritage, sports, economic emp o w erment and envi-
ronmental development - including social and profes-
sional inclusion of youth.

Our vision is to be the most preferred Energy Com-
pany in Pakistan with sustainable business opera-
tions, energizing life thro ugh innovative products 
and services, under a skilled and reliable team of 
professionals, in a safe and environment friendly 
manner. 

TPPL — the largest international oil marketing company in Pakistan

Continued from Page 1

view to exploring new areas of coopera-
tion. The visit of French Secretary 
General for Foreign Affairs Mr. Mau rice 
Gourdault-Mon tagne to Pakistan last 
year set the stage for discussing a ‘Road 
Map’ for reinvigorating the bilateral ties.

For the fi rst time, Pakistan’s exports 
to France crossed the $1 billion mark in 
2018, with total bilateral trade reaching 
$1.5 billion. The balance of trade has 
remained in Pakistan’s favour.

Renault is in the process of setting up a 
vehicle manufacturing plant in Faisa-
lab ad. Negotiations are underway betw-
een the two countries to set up a state-of-
the-art food market in a major city in Paki-
stan, on the lines of Rungis market in Pa r-
is. A Pakistani pharmaceutical com pany, 
Martin Dow has acquired two pharmaceu-
tical manufacturing units in Fra n ce. 

In April this year, a 30-member dele-
gation comprising French companies 
under the auspices of MEDEF, the larg-
est French business federation, visited 
Pakistan.  Cooperation in education sec-
tor, especially in higher education, 

remained high on agenda for both the 
countries. Over 800 Pakistani students 
are pursuing higher education in France 
under scholarship schemes offered by 
the Pakistani and French Governments. 

We are proud of Pakistan-France coop-
eration in the fi eld of archaeology. The 
60th anniversary of French archaeologi-
cal mission in Pakistan was celebrated 
this year by recognising the services of 
French archaeologists.  Recognising the 
impro ved security situation in Paki stan, 
France revised its travel advisory for 
Pakistan in March 2018, easing restric-
tions for French travellers. 

To complement it, a major initiative was 
undertaken by the Embassy to project 
Pakistan as an attractive tourist destina-
tion.  It included launching of tourism we b-
site (www.decouvrezlepakistan.com) in 
French language, establishing a Tou rism 
offi ce at the Embassy, visit of 12 leading 
French tour operators to Pakistan, organis-
ing an International Confe rence on the 
Mountains of Pakistan at UNESCO, par-
ticipation for the fi rst time in Intern ational 
Tourism Fair held in Paris and a Photog-
raphic Exhibition on Pakistan’s tourism. 
These efforts have yielded positive resu lts, 
with leading French tour operators offer-
ing special tour packages for Pakistan. 

As I plan to leave Paris in the coming 

weeks, I am confi dent that friendship 
between Pakistan and France would con-
tinue to grow and strengthen. I also ear-
nestly hope that the long-awaited leader-
ship level visit from France to Pakistan 
would take place in the near future. 

I extend best wishes to the people and 
the Government of France for peace, 
progress and prosperity.

Vivre le Pakistan! Vivre la France!

quality, health & safety, environmental 
pro t ection and social responsibility. Whe-
ther it’s the fuel in our cars, the elevators 
we ride, the smartphones in our pocket or 
the helmets our children wear, TIC (Tes-
ting, Inspection and Certifi ca tion) ser-
vices play a role in our daily lives.  That’s 
why we help make these everyday inter-
actions smarter and more secu re. We 
work with companies in a vari ety of 
industries, enco m passing buil ding, infra-
structure, au  t o motive, pow er generation 
and more. Taken together, our services 
span three br  o  ad categories: Assets, 
Products and Systems.

Assets
•  Ships, trains and planes; buildings, 

infrastructure and networks; and 
power plants, refi neries, pipelines 

and other industrial installations.

Products
•  Consumer goods; electronics, tex-

tiles, toys, automotive and food 
products; industrial equipment; 
machines and electrical equipment; 
commodities; and oil, petrochemi-
cal products, minerals, metals and 
other agricultural products.

Systems
•  Conventional management systems 

that address quality, health, safety 
and the environment (QHSE); sec-
tor-specifi c QHSE management sys-
tems (e.g., automotive, aeronautics 
or agriculture); and  supply chain 
management systems, including 
supplier audits.

Our TIC services translate to perfor-
mance-enhancing benefi ts for companies 
of all sizes. We create tangible value for 
clients in many unique ways. Being a 
global company, CSR initiatives are the 
core of our mission and our business, driv-
ing long-term performance and innova-
tion. We are a business-to-business to Soc-
iety Company —with an emphasis on soci-
ety. Our CSR services anticipate global 
economic trends to help us play a positive 
role in the communities we serve. 

Messages

H.E. Moin-ul-Haque

Syed Talib Hussain

F
rom April 8-11, 2019, a 
business delegation of 
30 French businessmen 
came to Pakistan and 
went to the cities of 

Islamabad, Lahore and Karachi. The 
visit was orga nised by the French 
Business Confed eration called 
MEDEF Intern ational. It was 
chaired by Mr. Thierry Pfl imlin, the 
Chai rman of the France-Pakistan 
Bus iness Council and the President 
of Total Global Services.

French fi rms are well aware of 
the improved security situation of 
Pakistan during the past few years 
and the government’s efforts to turn 
the business environment more 
favourable for the private investors. 
On their visit to Islamabad, several 
ministerial meetings were planned, 
among which one private audience 
with the President of the Islamic 

Republic of Pakistan, Arif Alvi, and 
the Prime Minister, Imran Khan. 
During the privileged exchange 
with the latter, the French fi rms pre-
sented their ambitions in Pakistan. 
Prime Minister Imran Khan empha-
sised that the search for profi t and 
growth were the country’s priorities. 

The political agenda of the gov-
ernment since August 2018 is to keep 
on reassuring the private sector that 
it is  willing to make the most of the 
country’s numerous advantages: a 
population of more than 200 million 
inhabitants with a growing mid-
dle-class, a strategic geographic loca-
tion, important energetic resources 
and a major agricultural potential. 

The aim of this delegation was 
also to expose the participants’ inter-
est for the country at a local level. 
French companies met with the cab-
inet of the Chief Minister of Punjab, 

Sardar Usman Buzdar, and the Chief 
Mini ster of Sindh, Syed Murad Ali 
Shah. They also got an in-depth 
understanding of the Pakistani eco-
nomic and fi nancial environment. 
The fi rms met with several highly 
appreciated private organisations 
such as the Lahore Chamber of 
Commerce and Industry, the 
Pakistan French Busi ness Alliance, 
the Pakistan Business Council and 
the Overseas Investors Chamber of 
Commerce and Industry. 

It is important that French fi rms 
come in numbers and diversify their 
presence, since the French presence 
mainly consists of important invest-
ments in energy and defence.  

The different exchanges that 
came out of the diverse and dense 
programme convinced French fi rms 
that energy, agricultural and water 
are the sectors holding the greatest 

amount of opportunities. The energy 
sector will keep attracting the inves-
tors since Pakistan holds a major 
potential in gas and coal. The coun-
try also has a great potential in 
hydroelectricity, which is only par-
tially exploited. On the other hand, 
Pakistan is being recognised for its 
massive agricultural potential: 79% 
of the exports are based on agricul-
ture, especially textile and rice. 

CPEC was also a recurring sub-
ject of conversation during the dif-
ferent meetings. 

MEDEF International has been 
active with Pakistan since 1989 
and has always maintained its 
interest for the country, despite 
political changes. With this sixth 
delegation, the business organisa-
tion trusts that economic and trade 
relationships with the country 
have entered a new era. 

French fi rms to diversify their presence in Pakistan


